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FOREWORD
Ladies and Gentlemen,
The COVID-19 pandemic that hit the world in the beginning of this year has had repercussions at all levels: economic, social, and
health.
The weaknesses of our current economic and social systems have been put under the spotlights, and at the same time many
positive individual initiatives have seen the day, bringing individuals closer together in a spirit of solidarity.
In these challenging times, we need solidarity more than ever, and particularly between women, be they in employment or
entrepreneurs.
Women have been and are in the frontline of the COVID-19 pandemic. A large majority of persons in care-taking positions are
female. Besides, many women were and are confronted with the double burden of taking care of their company/ job and the
family (children, parents…). Women are the glue that keeps families together, and contribute to building social coherence.
These factors have to be taken into account when the COVID-19 recovery measures are put in place, and women should not be
left outside of the equation.
Currently, there are many questions from women entrepreneurs all over Europe about the corona crisis: first the lockdown of the
economy and the resulting closures and then the reopening of businesses. The economy has been massively affected and times
are difficult for our members.
The present report is the result of a survey with 1500 female entrepreneurs and women in management positions across Europe.
Even though the survey was carried out before the present crisis started, the concerns mentioned by the participating women
continue to be valid.
With EUROCHAMBRES Women Network’s activities, we want to develop a more women-friendly business environment,
assisting female entrepreneurs on their entrepreneurship path, helping women in employment to break the glass ceiling and
making it possible for them to advance their professional careers. And all of this while embracing the roles of mothers, sisters and
friends. Our members need us more than ever.
Even if the European countries are dealing with the crisis in different ways, as Europeans we depend on each other and therefore
it is also important to stay in touch with the European institutions through EUROCHAMBRES and the EWN.
Yours,
Martha Schultz
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E X E C U T I V E S U M M A RY
EUROCHAMBRES Women Network (EWN) launched a vast survey with its members in the second half of 2019, to get a picture
of the women entrepreneurship landscape in its member countries, reaching out to women entrepreneurs and women in
employment.
1500 women from across Europe replied, with 86.8% of replies coming from female entrepreneurs and 13.2% coming from
women in employment.
Each category of respondents was invited to reply to the questions addressed to it, and the results are reflected in the present
report.
Based on the survey results, the typical female entrepreneur is between 30 and 50 years of age, in a relationship and has one or
two children. There is an equal distribution of the age of children in the categories 7 to 17 (40.9% of respondents) and older than
18 (42.5% of respondents), and when it comes to the number of children still living at home, over three quarters of respondents
state that they have one or two children living at home with them.
While 67% of women declare working over 40 hours per week for their enterprise, 63.2% of respondents stated that they have
no assistance at home for taking care of family members or household chores.
The surveyed women show a high education level, with 75.3% of respondents having obtained tertiary level education status, and
77% having attended professional training.
“Small is manageable” when it comes to the size of enterprises run by the respondents, as 73.6% run micro and 16.2% small
companies.
About three quarters of respondents had a working experience as an employee (typically up to 3 jobs) prior to creating their
business, and a similar number of women started their company before the age of 40.
Again three quarters of respondents stated that their current business is the first business they run, and two thirds created the
business from scratch.
The reasons that made the women engage on the entrepreneurship path varied, and first came the question of self-achievement,
the implementation of own ideas, on second place was the desire of control and freedom to make their own choices, and third the
will of being their own boss, not working for others (any longer). Income and social status were among the least quoted reasons
for becoming entrepreneurs among the surveyed women.
On their way to becoming entrepreneurs, over 90% of respondents had to jump one or several hurdles. Among the hurdles,
financial questions – raising capital for the company – was seen to be the most frequent one, followed by the challenge of
combining family and work life and the question of finding the right contacts for their business venture.
Financial questions also dominate among the challenges in the daily running of the business, followed by the question of
combining family and work life and bureaucracy.
The survey also wanted to gain an insight into the sector the women are working in and how they perceive their situation in terms
of career advancement and women in decision-making positions.
Over 80% of respondents are active in the services sector, and over half of them count more women than men among their
workforce.
Despite this large presence of women, 45.8% of respondents consider their sector to be male dominated.
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Questioned about the perception of their working environment, over half of respondents state that it would be easier for them
being a man, be it for getting professional advancement or accessing leading positions.
About two thirds of respondents also declare that their physical appearance matters more than that of men for advancing their
career, and nearly 70% state that pregnancy and motherhood have been/ are/ will be obstacles to their career/financial
advancement.
An overwhelming majority of 84.6% agree to the statement that women are very well educated, but that the gender pay gap
persists.
On the female entrepreneurs side, the majority states that they have never come across a lack of confidence in their capabilities
by business partners, whether female (69.6%) or male (51%). For financial institutions, the picture is different with over half of
respondents stating that they have had to deal with a lack of confidence from financial institutions to varying degrees.
Acceptance of their entrepreneur's role by their business environment (61.7%) is greater than that by society in general (55.8%).
Last but not least, the survey addresses the reasons for the under-representation of women in companies, asking what kind of
measures for the advancement of women’s careers are already in place, and what measures should be taken to improve the
situation of women in male-dominated jobs and sectors.
Respondents were asked to rate 11 potential reasons for the under-representation of women in companies, and the most
frequently tagged reason is difficulties in reconciling family and working life. They quote too little encouragement for women to
take on leadership responsibilities as reason number two. The fact that the industry is male-dominated ranks in the third place.
To the question of measures in place for promoting women’s careers, 12 options were offered to respondents. Measures for
family friendliness are quoted most, followed by encouragement of qualified women in the case of a vacancy for a management
position. Transparent career opportunities/promotions are also considered as relevant, together with mentoring.
The promotion of role models in the media is chosen by respondents most frequently when asked about how to improve the
situation of women in male-dominated jobs and sectors. Also high on the action list rank the compatibility of family and career
and the work life balance.
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A N A LY S I S O F T H E R E S U LT S
Methodological considerations
In the second half of 2019, EUROCHAMBRES Women Network launched a survey with women entrepreneurs and company
managers across Europe, including Turkey. The main questionnaire being in English, EWN members were invited to translate it
into their national language to enhance the opportunities of reply from women entrepreneurs. Seven members decided to adapt
the questionnaire to their national language, the others decided to use the English version and it was finally sent out in 8
languages (EN, DE, FR, IT, GR, HR, SK, TR). Respondents were invited to reply to an anonymous online questionnaire, and the
results were gathered online.
1500 women from across the European Union and Turkey responded to the questionnaire and the present report offers an
insight into their personal situation, their educational background and their enterprise/working environment.
With view to the fact that replies to the survey were gathered in a way that ensures the anonymity of the respondent, and that
there were replies from across the EU to the English version of the questionnaire, it was decided not to depict a country
overview, but to describe the overall situation, based on the number of replies received.
The present analysis is a qualitative snapshot of a determined moment in time and is meant to offer EWN ideas for future
activities, responding to the needs of its members.

Personal situation
Over one third of respondents belong to the age category 40 to 49 years, while over two quarters belong respectively to the
category below (30 to 39 years) and above (50 to 59 years). Nearly three quarters of respondents are married or live with a
partner, while the others declared to have left the partnership behind them or to be single.

Marital Status

Respondents Age

Less than 20 (0.1%)
20-29 (5.2%)
30-39 (26.7%)
40-49 (35.5%)
50-59 (26%)
60 or above (6.5%)

Married (59.4%)
Divorced (12.2%)

Live with a partner (12.8%)
Single (15.6%)

About three quarters of respondents also declare to have children. Among the women who have children, one third declare
having one child, about half indicate to have two children, the others having three or four children, and very few five.
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Number of children

1 (33.9%)
4 (2.1%)

Yes (26.3%)

2 (49.5%)
5 (0.8%)

3 (13.7%)

57.5% of children are below the age of 18, with a majority in the 7 to 17 years age group. When asked about the number of
children living at home with them, 85.4 % of respondents indicate that they still have children at home, and in most cases either
one or two children.

Number of children living at
home

Children's Age

None (14.59%)
Two (33.27%)
Four (1.5%)

Under 6 (16.6%)
Between 7 and 17 (40.9%)
Older than 18 (42.5%)

Multitasking masters!

One (42.16%)
Three (8.09%)
Five (0.4%)

Assistance at home

About two thirds of respondents state that they have no assistance at home, meaning
that they are dealing with their job/enterprise as well as with the household chores and
family obligations. Back in 2004, EWN implemented a similar survey, raising the
question about help at home, and back then, 56.5% of respondents stated that they had
no assistance at home. It would be interesting to investigate the reasons for the
negative development, as since then, different measures were introduced across the
EU to ease the burden of women dealing with the double burden of job and family.
Considering that the main target group of the present survey was women
entrepreneurs, a first conclusion may be that this group of women was not targeted by
the measures that were put in place.

Yes (36.8%)

No (63.2%)
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Educational level
The respondents are on average well educated with over three quarters having achieved tertiary degree education and a similar
number having taken part in professional training.
Very few of the respondents went through apprenticeship during their educational path.

Educational level

Did you take part in any
professional training?

Primary (1.4%)
Secondary (20.3%)
Apprenticeship (3%)
Tertiary (75.3%)

Yes (77%)

No (23%)

Enterprise
Over 70% of respondents have gathered professional experience working for somebody else before venturing on the path of
entrepreneurship, with about 75% having had one to three jobs prior to becoming an entrepreneur.

Have you always worked for
yourself?

Yes (27.1%)

Numbers of previous employees

One (22.75%)
Two (23.33%)
Three (19.85%)
Four (11.99%)
Five (8.93%)
Between 6 and 10 (10.92%)
11 or above (2.23%)

No (72.9%)

While very few respondents started their company below the age of 20, there appears to be a major enterprise creation drive
from 20 to 29, and a decreasing trend in the subsequent age groups. Overall about three quarters of respondents started their
company between the age of 20 and 39.
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Age for starting the business

Less than 20 (4.59%)
60 or above (0.2%)

20-29 (39.02%)

30-39 (34.53%)

40-49 (16.47%)

50-59 (5.19%)

It's never too late
for a fresh start!
In the 2004 survey, over 85% of respondents created their company between the age of 20 and 40. Based on the results of this
survey it appears that the share of women above 40 who become entrepreneurs has increased. In terms of enterprise size, about
three quarters of respondents indicate that their company belongs to the micro category, with 9 employees maximum. In the
previous survey, back in 2004, the share of micro enterprises was 87.4%. It would however be premature to draw conclusions
from this difference, as the survey samples of both surveys differ in terms of numbers of responses and geographical spread of
respondents.

Small is manageable!

If we take into account the fact that over 60% of the respondents have no assistance with family and household questions, it can
be assumed that it is easier for them to deal with a micro enterprise than a larger one.

Enterprise size

Micro (1-9 employees (73.67%)
Small (10-49 employees) (16.22%)
Medium (50-249 employees) (6.41%)
Large (250+ employees (3.7%)
For about three quarters of respondents, it’s the first time they embrace the role of entrepreneur. Among the female
entrepreneurs for whom it’s not the first time a fifth respond to the question about what happened with their previous
enterprise(s) that it went out of business.
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Is this your rst business?

Yes (74.9%)
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Out of business (22.6%)
Have been solid (22.4%)

No (25.1%)

Still successful (34.1%)
Other (20.9%)

Creativity matters!
Two thirds of respondents started their company from scratch and less than a quarter inherited a family business or bought
one. Back in 2004, the share of respondents starting their business from scratch was slightly higher, while the figures for those
buying or inheriting a business were similar to that of the present survey.

How was your company founded?

I created it myself (66.67%)

I inherited the family business (17.82%)

I bought a business (5.81%)

Other (9.71%)

The main reason for starting a business is the drive for self-achievement, the
It’s most of all a question of
implementation of own ideas, followed by the desire for being in control and having the
self-achievement, the
implementation of own ideas! freedom of taking own decisions. In third place ranks the will for independence, not to
work for others and being one’s own boss. Financial considerations rank second last,
before social status.

Reasons for starting the business

Income (6.19%)
Did not want to work for others, wanted to be my own boss (16.18%)
Want for control and freedom to make my own decisions (18.78%)
Social status (1.5%)
Self - achievement, implementation of own ideas (25.37%)
Con dence in the products / services offered (12.29%)
Better and free time management (9.39%)
Others (10.29%)
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In the previous survey, making money occupied the second rank, after the wish for control and freedom to make their own
choices and before the search for self-achievement.
Based on these results, one can believe that the search for self-achievement has gained in importance in the last fifteen years and
that making money has become a lesser driver for starting a business.
Running a business is a time intensive task, as shown by the following graph. Two thirds of respondents dedicate more than 40
hours a week to their business, and nearly a fifth more than 60 hours. In the previous survey, the share of respondents dedicating
less than 40 hours a week to their business was 12,9%.
Comparing these categories from the two surveys, it looks like running a company has become less time intensive than in the
past, as more women can afford to work less than 40 hours a week for their business. Still this result needs to be considered with
caution, as many factors influence the amount of hours dedicated to the business (like the sector of activity, the nature of the
business and/or the personal perception of the respondent to quote only a few).

Working hours per week

Up to 40 (33%)

41-50 (29.4%)

51-60 (17.8%)

60 or above (19.8%)

For over 90% of respondents, becoming an entrepreneur was not a smooth ride, as
On the bumpy road to
they encountered pitholes along the way. The most frequently quoted obstacle was
entrepreneurship, the quest for
raising capital, followed by combining family and work life. Finding the right contacts
capital is the biggest bump!
for the business venture ranked third.

Obstacles when starting a business

Financial questions (raising capital) (26.4%)
Combining family and work life (17.3%)
Finding the right contacts for your business (15.3%)
Lack of information / advice on how to start an enterprise (14%)
A question of self-con dence (believing in your abilities) (11.9%)
Others (6%)
No obstacles (9.1%)

When comparing these results to those of the previous survey, progress can be noted. Back in 2004, financial questions and
combining family and working life were also the biggest obstacles, albeit with higher levels (49,7% financial questions, 31,4%
combining work and family). Back then, more women indicated the lack of information/advice on how to start an entreprise as an
obstacle than finding the right contacts for their business. The situation appears to be inverted nowadays, based on the findings
of the present survey.
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Financial questions and the reconciliation between business and family life remain the main stumbling stones in the daily
operation of the business. They are followed by bureaucracy and the lack of time for upgrading skills.

Obstacles while running a business

Liquidity and other nancial problems (30.53%)

Combining family and work life (18.92%)

Bureaucracy (16.92%)
No time for training/upgrading skills (10.61%)
Gaining the acceptance/respect of people (7.01%)
Others (8.31%)

No obstacles (7.71%)

The situation was very similar in the previous survey, although at higher levels (49.9% for financial questions and 45% for
combining family and work life).
A possible reason for the fact that respondents consider the reconciliation

Financial questions and
combining business and
private life: a continuous
juggling act!

between working and family life less critical than previously is the fact that the
share of respondents who dedicate less than 40 horus a week to their business is
greated in the present survey than in the previous one

The working environment
An overwhelming majority of respondents are active in the services sector, and less than 5% work in the agriculture sector.
Service sector activities are widespread, ranging across the different occupations possible. It may be interesting to do an analysis
at the level of the subsectors of the services sector to get an insight into the spread of female entrepreneurs among them, but this
analysis goes beyond the scope of the present survey.

Activity Sectors

Share of women in the
company

Less than 10% (22.08%)
11%-30% (9.19%)
31%-50% (12.99%)
51%-70% (13.09%)
71%-90% (7.89%)
91%-100% (34.77%)

Agriculture (4.1%)
Manufacturing (12.3%)
Services (83.6%)

In terms of employees, over half of the respondents indicate that there are more women than men working in their companies,
and over a third indicate that the share of women ranges between 91% and 100%.
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Despite the large presence of women in the companies, the perception of their activity sector is more nuanced, as the following
graph shows. 45.8% of respondents consider their activity sector to be male dominated, while one quarter indicates an equal
representation of men and women in their sector of activity and one fifth considers that there are more female than male
entrepreneurs in their sector.

Do you consider your sector to be male or female dominated?

Female (22.4%)

Male (45.8%)

Equal (26.3%)

I don't know (5.5%)

Respondents were furthermore invited to reflect on situations they may have faced/may face in terms of confidence from and
acceptance by their environment.

A question of confidence
and self-confidence!

As shown in aftermentioned graph, confidence in their capabilities is very high
among female business partners, as nearly 70% of respondents indicate that they
have no issue whatsoever in that regard. It appears somewhat more difficult for

female entrepreneurs to gain confidence from their male counterparts, as nearly half of the respondents indicate that they have
had/have to face lack of confidence from male business partners to varying degrees. The result is worst with financial institutions,
where over half of the respondents have to deal with a lack of confidence in their capabilities. It would be interesting to do a
similar survey with male entrepreneurs to find out if they face the same confidence issue with financial institutions than women.
The result clearly shows that there is most room for improvement in terms of confidence building for female entrepreneurs when
it comes to dealing with financial institutions. Confidence questions from male business partners may also be investigated more
in detail, with the objective of finding means for overcoming them.

Lack of con dence in your capabilities
100
69.6%
51.1%

50

49.0%
33.8%
23.4%

0

Not at all

5.6%

14.5%
12.0%
5.6%

3.2% 1.4% 4.3%

To some extent

To a large extent

Fully

By male business partners
From nancial institutions

By female business partners

In general terms there appears to be acceptance of female entrepreneurs by their business environment and society in general as
shown by the graph, as well over half of the respondents state that they do not have to deal with this question.
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Lack of Acceptance
100
61.7%

55.8%

50
30.2%

28.4%

10.8%

8.5%

3.1%

1.4%

0
Not at all

To some extent

To a large extent

By your business environement

Fully

Of your role by society in general

However, there is still room for improvement here as well, considering that 41,3% of respondents indicate facing issues with lack
of acceptance to varying degrees.
For further action in this field it may be interesting to investigate more in detail if there is a correlation between the level of
acceptance and the female entrepreneurs’ activity sector, and if there is a correlation between the level of confidence in their
own capabilities and the level of acceptance.
Besides questions of confidence and acceptance, respondents were invited to consider to what extent other factors have an
influence on their professional life. The aggregated results, including replies from female entrepreneurs and women in
employment, are shown.
The women were asked whether the following statements apply to them, and the extent to which they apply:
a) It would have been easier to me to access my current position if I was a man (position)
b) I have to pay much more attention to my physical appearance/attractiveness compared to men if I wish to be successful in my
career path (physical appearance)
c) It would have been easier for me to get professional advancement if I was a man (professional advancement)
d) Pregnancy and motherhood have been / are or will be obstacles to my career/financial advancement (pregnancy &
motherhood)
e) Women are very well educated. Still they earn less than men with the same qualifications (gender pay gap)

Statements about
Position

46.3%

Physical appearence

28.4%

34.5%

Professional advancement

36.0%

43.0%

Pregnancy & motherhood

20.8%

26.4%

31.1%

Gender pay gap

19.0%

33.2%

15.4%

21.8%

35.0%

0

40

To some extent

9.4%
8.6%
11.5%
14.0%

30.6%

20
Not at all

15.9%

19.1%

60

80

To a large extent

100

Fully

It is noteworthy that for all replies there is a majority of women who consider that these statements apply to them, even though
to varying extents. Women appear to perceive most the gender pay gap, as 84,6% of respondents state that they are affected by
it. 68,9% of respondents consider that pregnancy and motherhood have a negative influence on their career path, while 65,5%
consider that they have to pay much more attention to their physical appearance than their male counterparts for climbing the
career ladder.
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The respondents were also invited to give their opinion about the reasons for the under-representation of women in companies,
choosing among the following options described in the chart

Reasons for under-representation

21.7%
15.7%
14.3%
10.0%
9.5%
8.2%
8.0%
4.7%
4.1%
3.8%
0.2%

0

2.5

5

7.5

10

12.5

15

17.5

20

22.5

25

Dif culties in reconciling family and working life
Too little encouragement for women to take on leadership responsibilities
Male-dominated industry
Long working hours as a prerequisite for advancement
Women are not approached for opportunities (lack of networks)
Too few applications from women
Too few women with technical training
Too little (leadership) experience
Women are less willing to work overtime
Too little interest of women in careers
Others

The most prominent answer is the difficulty of reconciling family and working life, followed by the lack of encouragement for
women to embrace leadership responsibilities. The fact that the sector of activity is considered to be male-dominated ranks third.
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As to the measures that are currently applied in the respondents’ companies for promoting the careers of women, measures for
family friendliness rank first, followed by the encouragement of qualified women in the case of vacancies for management
positions. Transparent career opportunities and mentoring schemes come next.

Women's career promotion measures in place

13.6%
10.8%
10.3%
10.1%
9.7%
9.6%
8.6%
7.9%
5.1%
4.2%
3.6%
6.4%

0

2

4

6

8

10

12

14

16

18

20

Measures for family friendliness
Encouragement of quali ed women in the case of a vacancy for a management position
Transparent career opportunities/promotions
Mentoring / Cross-Mentoring
Offering digitalisation (e.g. teleworking, e-learning)
Active commitment of the company to the promotion of women’s careers
Speci c training programmes
Preferential admission of women
Promotion of external company networks
Promotion of company-internal networks
Formal career plans for women and men
Other
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Last but not least, respondents were invited to indicate the measures that should be undertaken to improve the situation of
women in male-dominated jobs and sectors. Even though the difficulty of combining job and family is quoted as the most
prominent reason for the under-representation of women in companies, measures for a better compatibility of family and career
rank second, after the promotion of role models in the media. An overall improvement of the work life balance would also be
favoured, as well as measures targeting education, calling for a broadening of horizons at different levels and as early as in
kindergarden.

What should be done to improve the situation of women in maledominated jobs and sectors?

17.9%
16.7%
15.4%
13.4%
12.6%
12.1%
10.1%
1.9%

0

2

4

6

8

10

12

14

16

18

20

Promotion of role models (successful women in male dominated sectors) in the media
Compatibility of family and career
Work life balance
Encouragement at school to go into male sectors/jobs
Promote an open approach from kindergarten onwards
Better career counselling/professional guidance services
More information about the jobs and the sectors
Other
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CONCLUSIONS
EUROCHAMBRES Women Network discussed the preliminary survey results at its network meeting in Rome on 7 October
2019, on the fringes of EUROCHAMBRES Economic Forum.
The network members went more in detail regarding the identified issues, and came up with ideas for solving them, ideas that
could be transformed into action points for EWN.
The full analysis of the survey results confirms the preliminary findings regarding the three main issues to be addressed, and the
ideas that came up during the Rome meeting for overcoming these issues will be considered by the network for further action.
This does however not prevent the network to deal with the other issues that are mentioned in the present report, as the need
arises.
The three main issues discussed in Rome are:
1) Access to finance
The participants of the Rome meeting stated that drafting a business plan and selling their idea to finance providers were the
biggest hurdles for them.
The suggestion was made for EWN to look into the provision of business plan tools and guidance and the development of female
marketing approaches as possible solutions.
2) Reconciliation of family and professional life
During the Rome meeting, this point led to a lively debate, leading to the perception of women in society and traditional role
patterns.
While childcare provisions and parental leave are being dealt with at national/local level, a topic for EUROCHAMBRES Women
Network could be the promotion of smart work and successful role models, and the exchange of experiences between countries
or even regions.
3) Women in leadership positions
The last issue that the network discussed in Rome were measures to encourage women to take up leadership positions.
Training and mentoring schemes were quoted as crucial elements in moving forward, as well as being able to refer to role models.
EUROCHAMBRES Women Network could have a closer look into these subjects.
The survey also wanted to gain an insight into the sector the women are working in and how they perceive their situation in terms
of career advancement and women in decision-making positions.
Over 80% of respondents are active in the services sector, and over half of them count more women than men among their
workforce.
Despite this large presence of women, 45.8% of respondents consider their sector to be male dominated.
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EUROCHAMBRES WOMEN NETWORK
Objectives
Although women constitute 52% of the total European population, they represent only 34.4% of the EU self-employed and 30%
of start-up entrepreneurs. Women entrepreneurial potential is thus an under-exploit source of economic growth and job
creation, that should be further developed. The aim of EWN is to contribute to untapping this potential and to give a stronger
voice to women entrepreneurs in Europe.

Areas of Activity
Identifying challenges that women entrepreneurs face and developing concrete suggestions how to overcome them
When starting up and running a business, women face more difficulties than men, mainly in access to finance, access to
information, access to networks for business purposes and reconciling business and family concerns. EWN members will identify
the main challenges hampering the development of women entrepreneurship, discuss possible solutions to tackle them and
present their views to relevant policy-makers.
Identifying and disseminating good practices to support female entrepreneurship
Chambers of Commerce and Industry have various initiatives in place to support women entrepreneurship (e.g. relating to
mentoring and coaching, targeted advice, etc.). Successful initiatives are to be collected and promoted at European level in order
to increase their visibility and encourage the development of similar activities in other countries.
Sharing success stories of women entrepreneurs
EWN is to collect and share female entrepreneurship success stories with a view to promoting women entrepreneurs as role
models and to present entrepreneurship as an exciting career opportunity for women and girls.
Discussing relevant policy developments
Policy developments affecting (women) entrepreneurship as well as forthcoming programmes and initiatives are to be discussed
within the network.
Networking
EWN is to serve as a platform to share knowledge about relevant initiatives, events, networking and funding opportunities. EWN
is to enable networking among the participating female entrepreneurs and chamber representatives.
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NOTE
The Women Entrepreneurs Survey was implemented by the members of EUROCHAMBRES Women Network, and our thanks go
to "Frau in der Wirtschaft" of the Austrian Federal Economic Chamber (Wirtschaftskammer Österreich) for their support in
preparing and disseminating the online survey.
The analysis of the results was done by EUROCHAMBRES, the present report drafted by Birgit Arens, Senior Project Officer
(arens@eurochambres.eu).
For any information regarding EWN or its activities, please contact Ms. Giulia Rocchi at EUROCHAMBRES
(rocchi@eurochambres.eu).

Website
www.eurochambres.eu

EUROCHAMBRES Women Network Survey: A Picture of Female Entrepreneurship

